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01
Networking Activity

ANTTULESUAS 1AL IRUINN
nswmuANenINgIia wavadi
WUSURSLATDUE

Standard Assessment >
UsiliuuasInsIeRdnenInns
UIMSIANTT W @nuUsENaugsna

04

 @01UUTENOUTINY T18ag 2 AT
Group Assessment

Activity
Aanssuusziiunasiuiy
diawanwdeuanus Auila

Algsuannstieusam

One on One
Consulting on Site
USRS N
Husznavgshausulyd

05

Showcase Learning
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QO afeanuilafnfunasinesgugaainnsuimsiansgiislu
syuunnsulyd (Total Quality Franchise Management : TQFM) 983
NIUNAUITININTAN NTENTIMEIYE

O ssAaunsulvdussidiu Tinseidnenmeeinuied srswuuyssidy
AULBY (Self Assessment Franchise Test : SAFT) ¥84nSURAIUIGIAD
N15A

O a¥unwddn ahaeietessminsgsiausulvdifiedeseansdiiy
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Quality Franchise Management : TQFM) maﬁﬂimﬁmuﬂqsﬁﬂﬂﬂsﬁﬂ

2 Tagyaduiinauaiussidiu 7 drunan baun n151dne3Ans
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One on One Consulting on Site
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*ﬁ One on One Consulting on Site

Problem or Development Analysis

Day 1 : :
Problem or Development Coaching & Consulting 1

D ay 2 Monitoring
Problem or Development Coaching & Consulting 2

Afadi 1 (Day 1) : iU3nwUszafiu Fwmszvinadildfuainnisussiiunues
(SAFT) Uagn13UsedumunaaiuInTgIUANAINAITUINITIANISIA Y
szuuunsulyd (TQPM) BiffuszneussialéfunsuisUssiduiiaasiiansan
fuudousulgaszuunsuimsdanislininsgiuamnin uenani
fiusnwarliduinuuuzidndedn ndeuteimualandlunisudlaam
guassalunsufiRau Wesnsefunisuimsdnnisvesssiaulsuludls
g NauTNINTFIUAMAINNTUINIIANTSgIATUSEUUL N SUlud

adsfl 2 (Day 2) : fiUFnwazRnn LN duuATansdtmualily
pdadl 1 Tavtaresenliuinuidsdnuarasunalumautladiym guassaly
nMsUFoRNY ilesnseRuMsUTsianisvesgsiaunsuledlidnginus

1NATFIUANAINNITUSINSIANISTI N LUSEUUWNTUbvd

a q 3
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CHECK POINT

Group Assessment Activity
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WrswAnssusziliunasiuiuisuanildsuaius anudilanlasu
nnnsliaUine lnelimsuusngugsiauazinauedmlasusenineiu

|/
e “ L34
Showcase Learning
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Day 1 : Assessment and Diagnostic
Day 2 : Analysis and Consulting 1

Day 3 : Monitoring and Consulting 2
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